August SCC Teleconference
The pictures for this discussion are posted on the Booth Pictures page of the Wiki.  We will see individual personalities expressed in the booth design – that’s not what our critique is focused on, but rather we are looking for what says “Sonlight”.  Please ignore the booth’s position in the convention facility (and visible pipes, window glare, etc) as we are looking at the display itself.
There were more pictures posted to the Wiki than our time allowed for discussion.  Those without notes in the outline were not discussed but are still available for review.

Questions to consider:

Color scheme –


Does the booth stand out among the crowd?


Are draping/backdrop colors (usually black or navy blue) used, along with accent color(s)

Signage –


At first glance, are there too many signs?


Is everything labeled so that the booth is intuitive?


Are the signs too wordy – catalog phrases utilized – “NEW” used sparingly?

Product Display (Main Goals) – 


Create sales zones with open space between (not cluttered)


Provide plenty of browsing space (no barriers, clutter)

Design Detail … Front Table (if used)


Becomes first sales zone


Does display convey message without entering booth? Is it an effective “hook” for booth?


Does the display present a visual barrier or beneficial introduction?

Full Booth Pictures

· MassHope
· Meets color criteria, stands out with prominent banner, (SL doesn’t have theme color to associate with it), no control over draping but can control tablecovering

· NC requested more signs that offer off-site benefits, signs aren’t clearly visible from distance
· MHEEC
· General impression is there’s too much in booth; [floor rack causes tripping problems, works best in larger booth where it can be nested btwn tables]
· CHENH
Change in color on tablecoverings from back tables to left table looks incomplete
· FEAST
· Color coordination of fabric & signs (bold heading + details); redraped tables in black base (some saw as authoritative, some as abrasive)

· Color scheme doesn’t tie with banner (thematic), though looks very tied together

· Signage – size is eyecatching, large title and smaller explanation increased visibility, Christmas lights on banner was unique
· MHEA
· A lot of small signs – too many; likes the coordination of sign colors with banner
· SFHSC
· Use of accent yellow draws the eye and coordinates with the banners

· Would SL want to consider determining what colors would be thematic colors?
· Sumter
· Like the red with banner, seems crowded (a challenge in single booth); seem to be giving up space to deal with baskets; feels narrow, L-shape might open it more (though back table can be blocked from view); floor rack doesn’t seem to impede the booth 

· Pattern overload – fabric flowers, checkered floor, blocked banner
· CHEK
· Need more accent color drapes (another between the two on back table)
· Signs appear clear and color appropriate, but don’t clearly say “Sonlight” in headers
· CHOIS
· Like the display rack on left – still says “bookseller”; signage seems small from distance
· Value of larger signs vs small on table/shelves: choose size according to what you want to be seen, smaller than 8x11 would only be seen up close; do signs draw into booth?  A good sign does.  Need a large sign on top of tall display rack.  

· General comment:  the banner has a nice layout but hangs too long – limits our setup because can’t block the banner.

· IGs should be more prominently displayed as a key component of our programs.  What other things say “this is SL” – missions focus books, complete packages 

· Interesting use of breakfast tray to raise the DVD player
· MACHE MN
· Looks like other booths (without the accent color or black on tables), eye focuses on white tables and doesn’t draw up (use of accent color may have helped)
· Likes the color scheme of 3 areas – repetition of catalog category colors, though doesn’t coordinate with banner color scheme
· Professional signage, clean and crisp, but visually busy in the various colors used
Questions to Consider for Topical Displays:

Can help to break up “package” focus, but does it “drown” out the package?

Clear presentation of items/issues people wonder about?

What group (child, teaching parent, dad) does this display draw in or appeal to most?

Newcomer Display

· MACHE MN
· Newcomer not always displayed or promoted for new homeschoolers (offering more customized approach) – keep in mind that SL is presenting NC as premier product to answer needs of new generation of homeschoolers, we may struggle with marketing it in a booth but need to remember what SL is highlighting
· Can start with NC in presentation and then watch body language and offer customizing if needed

· Interested in feedback about NC stats – how many pkgs sold, what % of customers continue or appear overwhelmed | sales stats determine what pkgs are offered next yr
· Sumter

· Knoxville
· Sign says “Full Curriculum” but doesn’t connect it with “Newcomer” terminology in catalog, very compact presentation
· FPEA

· GHEA

Reader & Core Samples

· MassHope

· Knoxville

· GHEA

· MACHE MD Cores Samples

· MACHE MD Readers
· Clear focus on important component for choosing levels – black baskets blend with tablecover so that focus is on books and signs; could be condensed if space was limited
· TPA
· How does this highlight a certain topic or aspect of curriculum?  Used yellow color to point to product.
· FPEA

· MACHE MN

· NCHE PreK – nicely displayed
High School

· FEAST

· TPA

· FPEA

· MassHope

Miscellaneous

· MACHE MN Front Table
· Have often discussed pros/cons of front barrier table.  What does this display do to draw people across the barrier?  Catch attention of both Preschool & high school interest.  

· Great signage – very clear, though doesn’t mention Sonlight.  Sonlight needs to be repeated in signs to help the message sink in and promote brand recognition.
· NH Smaller Vertical Banner

· TPA Tall Banner Frame

· Karla’s Gift Bag

· Cathy’s Gift Bag
· Use of gift bags seem to increase attendees’ willingness to sign contact card; downside is cost of mailing if winner isn’t present – some have posted when the drawing will be to encourage attendance
