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Booth Design

Judy Wnuk

I. Why do we bother with booth design every year?


a. Just as catalog is a “face” for Sonlight, so is our presence at conventions


b. Current customers look for us at conventions
 … if nothing has changed in our design, they will walk by


II. What is working in booth design?


a. Simple graphics and less cluttered layout


b. More open layout is more inviting to prospects


c. Display that is very focused and not overloaded

III. What changes in exhibit design will improve event results?

· New graphics, cleaner design

· Less clutter

· An “island” booth set-up

· Clean, clear booth display focusing on only a few products from our line-up

· Less product, better graphics, feature new products

IV. Tidbits Toolbox …  
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· The first thing we learned when going to shows was to push our table/set in back and position ourselves in front of our products with our products high on the table behind us. (www.theentreprenettegazette.com - Peg Mischler of TAYGA Cooking Aprons.)
· Avoiding over-crowding- Trade fair is not a shop or showroom. (www.theentreprenettegazette.com - Naresh Vij of Kaveri Consultants, India.)
· What really makes a booth stand out is the attitude of the personnel - customer service is everything! Don't stand around with arms crossed - it looks closed off and unwelcoming. Uncross your arms, look relaxed and happy - and come up with a genuine smile.  (www.theentreprenettegazette.com - Lizzy Shaw of Lizzy Shaw Public Relations.)

· Make points with parents, be certain to acknowledge their child. Get down on their level, don’t stand towering over them.
 (www.theentreprenettegazette.com - Shirley Green of Personal Records Organizer, LLC.)
· Add some greenery. I’m amazed at how dreary some trade show events can be. In order to liven up your booth space a bit and to give the eye something refreshing to look at, try bringing in a few plants or flower bundles. This is a great way to liven up the look of your display and you can also give away a nice arrangement or two as your raffle prize. (www.freelanceswitch.com)
· Even if your booth is small, be sure to light it adequately especially for a large trade show. Without light, exhibits suffer in an expo hall. (http://www.blackberrypress.com/trade_show_display_tips.html)
· Strip away everything in your booth space that does not communicate the key features and benefits your products offer. It’s a lot easier to remember three things than it is to remember twelve.  (http://www.trade-show-advisor.com/trade-show-exhibit-design.html)
· Rule of thumb = for every staffer in a booth you need about 25 sq ft for that person, and 25 sq ft for the person they’re talking to. So 50 sq ft for every staffer.  10x10 booth = 2 staffers max. Audience will be turned off with a more densely packed booth. 

Academic Excellence “banner content” on a table-top sign

New P3/4, High School Schedule Plus IGs with book pictures on the back

New product signage - bright drawing colors

Pre-convention e-mail – sent to announce the events attended in the following month, include SCC contact info and link to conventions page to see full schedule

Post-convention e-mail goes out the Friday after prospect list submitted. It is a letter from Sarita welcoming them and letting them know they will receive a series of e-mails. Send my post-convention note several days after that. SL’s e-mail will refer them to their SCC of record (may not be the SCC at the convention they attended).
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This year’s booth focus:


1. We are a PreK-High School program.


2. We offer *all* subjects, not just History and Literature.











